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	Vistaprint promoting custom solutions

			
			
As a trusted provider of marketing and printing services, Vistaprint has been able to establish itself as a leader in the industry. Through its various offerings, the company has been able to help professionals and entrepreneurs improve their brands and connect with their customers.




In addition to traditional print services, the company has also expanded its product offerings by introducing various promotional items. This allows businesses to create a unique brand identity and maximize their marketing efforts.




Through its online design tools, which have been significantly improved, users have been able to create eye-catching and professional-looking designs. The company’s customizable templates and user-friendly interface make it easy for businesses to create marketing materials that perfectly align with their brand’s identity.




As a supporter of small businesses, the company has been providing them with customized solutions that help them grow. It has also launched various resources and strategies that aim to help entrepreneurs develop their marketing plans and brand identity. In addition, it has partnered with industry experts to produce educational workshops, webinars, and content.




In line with its commitment to sustainability, Vistaprint has been working toward reducing its environmental impact. The company has adopted various sustainable practices, such as the use of renewable materials, energy-efficient processes, and the introduction of eco-friendly printing methods. Its customers can feel good about their purchases because of its green approach.




The company has been working to improve the customer experience by establishing dedicated support teams and fast turnaround times. It has also been able to provide its customers with flexible shipping options and a variety of promotional products. Through its commitment to quality, the company ensures that every order is delivered to its customers in a professional manner.




Since it started its operations, the company has maintained its reputation as a dependable partner for individuals and companies looking for marketing and printing services. Through its wide product range, effective tools, and support initiatives, it has been able to provide its customers with the necessary services to grow their businesses. You can save when you purchase at Vistaprint with a Vistaprint promo code.
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	JB HiFi to thrive during high inflation

			
			
JB Hi-Fi is the retailer considered most likely to be able to withstand a prolonged decline in discretionary spending due to rising petrol and food prices.




After years of inactivity, consumers are now facing higher prices for various items.




The rise in petrol prices will have a significant impact on household budgets. It will cost them around $30 a week and will affect almost every household in Australia.




JP Morgan, has identified JB Hi-Fi and Premier as the retailers that can weather the storm.




JP Morgan says JB Hi-Fi is well-equipped to handle the volatile trading environment. It has a well-diversified business model and is adapting to the changes in the market. They believe that working from home is here to stay and that consumers will eventually upgrade their home offices to accommodate more devices.




Despite the current environment, JB Hi-Fi is well-positioned to continue growing due to the replacement cycle.




Despite the disruption caused by the COVID-19 phenomenon, JB Hi-Fi’s sales in Australia increased by 4.3 percent in January.




The Good Guys, an electronics and appliances retailer, saw its sales increase by 2.5 percent in January.




Under JB Hi-Fi’s ownership, The Good Guys has shown significant improvement in its merchandising and inventory management.




It is expected that the company’s EBIT margin will increase to around 6 percent over the next three years due to the improved quality of its business. He attributed the company’s improved performance to the improved quality of its operations.




The rapid growth of online sales has created various opportunities for retailers, but it has also caused them to face challenges due to the lower margins.




JB Hi-Fi’s ability to pivot its business model online is significant given the varying profitability of different retailers.




The grocery category has a high picking cost, which is around 7 percent of the basket size. This is almost triple the cost of an electronics category.




Other stores considering to do well during high inflation includes City Chic. They have a good online business model and with a City Chic promo code, you can save on your purchase at City Chic.

		

		
 

	
	
		Business
				
			September 13, 2021
		
			


	Retailers Face an uncertain year

			
			
Retail Apparel Group, which has a total of 890 stores across Australia, warned that the 2022 flu season would be a disaster. It noted that the initial phase of the pandemic was largely unscathed due to the government’s support programs.




Pre-tax profits of the Retail Apparel Group rose by 38% to $62.1 million in the year ended March 2021. Despite the group’s sales falling, its profit margins grew.




Through the JobKeeper scheme, TFG, owner of Retail Apparel Group, was able to reduce employee benefits expenses 22.4 per cent in the year ended December 2016.




It reported a net gain of $1.9 million on its occupancy costs in the year ended December 31, 2019, compared to a loss of $12.8 million in the previous year.




Other expenses fell by a significant amount, which helped the company deliver a 32 per cent boost in profit. It also paid out millions in long-term bonuses to its executives.




In a warning, Gary Novis, the chief executive of Future Retail, said that 2019 would be a disaster for the industry as landlords and retailers didn’t have the necessary concessions.




In March 2020, Retail Apparel Group suffered a major setback after it was forced to close almost all of its stores due to the national lockdown. The closures impacted Melbourne and Sydney stores.




This year, many landlords were waiting for the recovery to take hold before agreeing to rent concessions.




This year, many landlords are less inclined to provide rent relief following the large payouts they made in support of the rent reduction.




Retail landlords in NSW are required to provide rental relief to their tenants, but only those with annual revenue of more than $50 million can do so.




Veronika Maine is another store that has uncertainty with it’s retail stores. Veronika Maine however, have a strong online presence. To save at the Veronika Maine sale online use a Veronika Maine promo code to save.
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	Fashion trends changing the world

			
			The world has become one big global economy, and with internet shopping, fashion trends have started to not exist in any big way at all anymore.

Rewind a few years ago and we used to see one major design factor dominate that seasons of clothing. This was because fashion in Australia was influenced mostly locally by local trends, seasons and designs. With the way online shopping has opened us up to the worlds trends, our own local trends have no longer had the same impact.

With stores like ASOS, BooHoo and The Iconic, we are starting to see trends earlier and faster than before. Online business generally have huge warehouses which can store a bigger range of clothing and therefore can accommodate fashion from around the world.

The positive side to this is that we get access to more fashion faster and variety is definitely available to the consumer. Prices are also helped by stores such as Cotton On offering a Cotton On coupon.
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	The state of Australian Fashion

			
			After years of strong consumer confidence and a positive outlook, the Australian economy is starting to falter under dropping house prices and a shaky economic outlook. There is even enough concern in the Australian economy that some banks are predicting a rate cut rather than rate rises that were predicted to occur this year. All in all it seems like Australian is in for a rough ride over the next few years.

Australian retail has been relatively strong over the last couple of years, but it remains to be seen whether it can maintain it’s good performance. Australia is less exposed to issues with bricks and mortar stores than other countries because Australian shopping centers usually have a key supermarket store which attracts shoppers to the centers. With a low uptake in online supermarket shopping in Australia, shopping centers should still be filled with discretionary spenders.

Australia shopping malls are considered some of the most resilient in the world as they are less reliant on Fashion retailers and specialty stores. There worth and strong value has been able to continue to attract new retailers into the premises.

International retailers are now playing a bigger part in the retail space in Australia with huge multinationals such as Zara and H&M taking up residence in shopping centers. Many of the Australian retailers that once struggled with a bricks and mortars store are now focusing their attention online where low overheads and social media is allowing them to thrive. One such store is Kivari who are popular online with their fashion offers. Use a Kivari discount code to save on your purchase.

With the economy slowing it remains to see if Australian shopping malls will be able to stand strong during this tough time.
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	The Iconic launches it’s own magazine

			
			The Iconic has been mentioned frequently as one of the major success stories of modern internet shopping. They have one of the best customer shopping experiences of any online fashion retailer and this experience has helped drive the company up in popularity astronomically as well as seen them achieve huge growth every month.

The Iconic has now launched a new physical magazine to complement their online offerings. The magazine is intended to help drive sales online by featuring fashion relevant articles and reviews targeted towards men. The new magazine will be produced in conjunction with Pacific+.

This new men’s magazine will come after the release of the woman’s version late last year. The woman’s magazine is a bi-annual magazine and has been successful in showing customers new fashion styles and fashion related articles. The magazine will also have a Birdsnest coupon code for customers to use online (see other discount codes here).

The magazines will be distributed to The Iconic customers and will also be available at various venues around the capital cities.
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